














学校编码：10384                                         分类号_密级_ 








Research of China’s Province Level Foreign Trade 











评 阅 人：  


















另外，该学位论文为（                            ）课题
（组）的研究成果，获得（               ）课题（组）经费或实


















































































（     ）1.经厦门大学保密委员会审查核定的保密学位论文，
于   年  月  日解密，解密后适用上述授权。 







                             声明人（签名）： 




























































自 2001 年加入 WTO 以来，我国对外贸易蓬勃发展，2014 年我国对外贸易




































Since we joined the WTO in 2001, China's foreign trade started to flourish. 
Total foreign trade volume reached US$ 4.3 trillion in 2014, exported US$2.34 
trillion, and imported US$1.96 trillion, with US$382.46 billion trade surplus. Now 
China is already recognized as a big trading nation. In fact, in different regions and 
different provinces, there are significant differences in the level of foreign trade 
development.  
This paper established trade niche theory based on biological niche theory, on 
the basis of 21 indexes including resources and the environment, economic and 
social aspect from 31 provinces, calculated the trade niche value, the trade niche 
value subdivs, the trade niche width value, the trade niche overlap value. We try to 
use niche theory to analyze China's foreign trade pattern, trade competiveness, the 
ability to use resources, the overlap strength among different provinces  
We found① there are three echelons from east to west in foreign trade. The 
eastern area is more competitive when compared with central and western regions. 
② Differences of foreign trade level are significant in the internal of different areas. 
③ Guangdong and Jiangsu’s ability to use resources in foreign trade are 
outstanding.The polarized effect is strong. In central and west region, Henan and 
Shanxi provinces and Sichuan province have strong ability to use resources.④
Different provinces have significant difference in trade niche overlaps. Among them, 
the eastern provinces made strong pressure to western and middle regions.⑤
Differences of overlap strength are significant in the internal of different areas. We 
provide different strategies to different province.Guangdong and the pan-pearl river 
delta, Beijing-Tianjin-Hebei, Hunan, Hubei, take niche symbiosis strategy. 
Liaoning, Fujian andthe western provinces take niche separation strategy.Shanxi 
could take niche specialization strategy. 
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①数据来自国家统计局网站。 
②由 2015 年 1 月 13 日，海关总署新闻发言人、综合统计司司长郑跃声介绍 2014 年全年进出口情况得到
数据。 


























贸水平差异巨大。由图 1-2可知，尽管从比例上来看，从 2001年到 2013 年，
东部地区对外贸易出口额中所占比例呈下降趋势，2013年占比 84.64%，比最高
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